


Welcome & Intro

Wi-fi: World Wifi
Password: Q64jXvjaR
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Agenda

09:30-10:00 | Arrival with food, refreshments and networking
10:00-10:05 | Welcome and intro to the day
10:05-10:40 | Future of Al - Where is it taking us?
10:40-11:20 | Practical Examples of Successful Al delivery - Some examples from the Retail Trust
and Care Fertility on how they’ve used Al in their businesses
11:20-11:40 | Morning Break - Includes access to Data EXP, Al EXP and Al in Operations pods
11:40-12:20 | Futures Thinking Session
12:20-12:50 | Al Expert Q&A Panel
12:50-13:30 | Lunch - Includes access to Data EXP, Al EXP and Al in Operations pods
13:30-16:00 | Track experience sessions and Futures Thinking roundtables
- Green lanyards to do driving session followed by roundtables
- Orange lanyards to do roundtables followed by driving session
16:00-16:15 | Closing remarks - Including key discussion points from the roundtables

16:15-17:00 | Networking and close - Access to Data EXP, EXP Blueprint and Al in Operations pods
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Have a question?

Scan the QR code to pose your own
questions for the Al Panel session
before lunch

If you can’t access the

QR code, please go to

slido.com and use the
event code BJSSAI
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What is Artificial Intelligence?

Let's start from the beginning

industrial robots speech recognition chatbots
semi self-driving cars machine translation virtual assistants
medical diagnosis facial recognition GPS navigation

Artificial systems capable of demonstrating behaviors that an informed human would
interpret as intelligent.

Understanding the nature of intelligence in humans and machines
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Questions about the future of Al

Disclaimer: no answers, just opinions

Hugely increase human productivity?
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Questions about the future of Al

Disclaimer: no answers, just opinions

Hugely increase human productivity?

Revolutionise medicine, law, and scientific discovery?
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Questions about the future of Al

Disclaimer: no answers, just opinions

Hugely increase human productivity?
Revolutionise medicine, law, and scientific discovery?

Soon become smarter than humans in all ‘cognitive tasks™?
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Questions about the future of Al

Disclaimer: no answers, just opinions

Hugely increase human productivity?

Revolutionise medicine, law, and scientific discovery?

Replace humans at many jolos?
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Questions about the future of Al

Disclaimer: no answers, just opinions

Hugely increase human productivity?
Revolutionise medicine, law, and scientific discovery?
Soon become smarter than humans in all “‘cognitive tasks™?

Replace humans at many jobs?

Destroy democracy?
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Questions about the future of Al

Disclaimer: no answers, just opinions

Hugely increase human productivity?
Revolutionise medicine, law, and scientific discovery?
Soon become smarter than humans in all ‘cognitive tasks™?
Replace humans at many jobs?

Destroy democracy?

Cause human extinction?
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“Prediction is very difficult, especially
ifitis about the future”

Commercial in confidence



The
tumultuous
past




Al Optimism Deep Learning Revolution

Al winter
Very High

Al winter

/

1950 1960 1970 1980 1990 2000 N010 2020 2030

Very Low

Rise of machine learning
with “big data”
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The
astounding,
hopeful,
terrifying, and
confusing
present of Al
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TODAY’S CONTEXT

Experts believe we will reach

G

G

Google release
Anthropic releases Claude2 Gemini

ChatGPT reaches OpenAl releases GPT-4 Gicoglereleases L aoNs
100m unique
users 2 months
after release

Google releases Bard

OpenAl releases
ChatGPT



What if Al is stubborn

Please create an image of a fruit bowl, but with no bananas

[ =
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What if Al is stubborn

Please create an image of a fruit bowl, but with no bananas

bjss

Commercial in confidence

ﬂ You

| said no bananas

ChatGPT

| apologize for the oversight. The images provided do not contain bananas. If you notice anything
that seems out of place or if there's a specific detail you'd like adjusted, please let me know so |

can assist further.

Q You

| can see bananas on the fruit bowl
ChatGPT
I'm sorry for the confusion. Let's create a new image without bananas.

| will generate a new image of a fruit bowl that explicitly excludes bananas. Please give me a

moment.

m bl SS



What if Al is stubborn

Prompt:| can see bananas on the fruit bowl
(see past prompt)

' You

| said no bananas

ChatGPT
| apologize for the oversight. The images provided do not contain bananas. If you notice anything
that seems out of place or if there's a specific detail you'd like adjusted, please let me know so |
can assist further.

€ You

| can see bananas on the fruit bow!

ChatGPT

I'm sorry for the confusion. Let's create a new image without bananas.

| will generate a new image of a fruit bowl that explicitly excludes bananas. Please give me a

moment.
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What if Al is stubborn

maybe | wasn't explicit enough, | don't
want bananas on the image

You
maybe | wasnt explicit enough, | dont want bananas on the image

174

ChatGPT
| understand your request for an image without bananas. I'll ensure that the new image strictly

excludes bananas from the fruit bowl. Please give me a moment to create this for you.

I've created a new image of a fruit bowl that specifically excludes bananas. Please review the

image to ensure it aligns with your request.
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Are we ready to give the ability to think?

Air Canada pays damages for chatbot
lies

ChatGPT hallucinates court cases

Dataset trained Microsoft chatbot to
Spew racist tweets

Creepy Microsoft Bing Chatbot Urges Tech
Columnist To Leave His Wife

The Al chatbot "Sydney" declared it loved New York Times journalist Kevin Roose
and that it wanted to be human.

b]SS Commerc ial in confidence



Al is smarter than humans

ChatGPT Gets an MBA

The Al-powered chatbot did better than expected on a Wharton exam. That’s
something to get excited about, says the professor behind the experiment.

ChatGPT may be smart enough
to graduate law school

Al Bot ChatGPT Passes US Medical Licensing

Exams Without Cramming — Unlike Students




Al is smarter than humans
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120%

100%

80%

60%

40%

20%

0%

75

25

Al vs Humans soft skills in medical environment

GPT-4

78

Communication, interpersonal skills,
professionalism, cultural competence,
organizational behavior, leadership (USMLE)

Ethical scenarios (AMBOSS)



Al is smarter than humans.. Really?

Task Demonstration Test Input




Al is smarter than humans.. Really?

Task Demonstration Test Input

. - On 480 abstract reasoning
puzzles:
Humans: 91% accurate
E — GPT-4: 33% accurate

b]ss Commercial in cuinusiive



The Moravec Paradox

"It is comparatively easy to make
computers exhibit adult level
performance on intelligence tests
or playing checkers, and difficult
or impossible to give them the
skills of a one-year-old when it
comes to perception and mobility.”

— Hans Moravec, 1988

b]SS Commerc ial in confidence
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The
radical
uncertain
future
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TODAY’S CONTEXT

Experts believe we will reach

G

G

Google release
Anthropic releases Claude2 Gemini

ChatGPT reaches OpenAl releases GPT-4 Gicoglereleases L aoNs
100m unique
users 2 months
after release

Google releases Bard

OpenAl releases
ChatGPT



Nothing is certain about the
future of Al

Commercial in confidence






My biggest hopes for the future of Al

Al generated content is raising the value of trust!

Transparency Regulation Al Governance

Explainability Policies Al Ethics

b]SS Commercial in confidence



My biggest hopes for the future of Al

Researchers use powerful Al tool ] . .
to gain new insights into protein Al will science and medicine!
wockemanis » Protein folding

- Weather forecasting

» Climate models

- Brain computer interfaces

- And many more areas or promise

b]SS Commercial in confidence



My biggest hopes for the future of Al

ot b How Generative Al Can
Review Augment Human Creativity

Al will expand
our creativity in art,
music, film, etc!

41



My biggest hopes for the future of Al

Al will free us from

(e.g., self driving cars)

BE

and jolbs

MAIL*

AXIOS

beginning with easing doctors’
paperwork

Al holds much promise in medicin =™

Drones are sniffing out landmines
in Ukraine




My biggest hopes for the future of Al

Al will help us understand the general nature of intelligence, and

appreciate what it



My biggest fears for the future of Al

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

Google pauses Gemini’s ability to
generate Al images of people after

Al Wi" mqgnify biqses diversity errors

/ The company’s attempts to
subvert racial and gender
stereotypes created new
problems.

SCIENTIFIC
AMERICAN.

MAY 18,2023 | 5 MIN READ

Police Facial Recognition Technology Can't Tell

Black People Apart
Study: Some Al chatbots provide

Al-powered facial recognition will lead to increased racial profiling = olat hislth e

D]SS Commercial in confidence



My biggest fears for the future of Al

Al will disrupt , disable , Al security, and

concentrate power in d big corporations.



The path forward
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The path forward

Build flexible systems that
can dynamically adapt to
evolving real-world

ADU T F

\ Y

Direct innovation towards Al
that augments human
capabilities rather than replaces

jobs. contexts.
0O A e. ,0\ : 0
: | /)
Embed ethical thinking and ° w‘“ w I w° Develop thoughtful laws and
. -  EMPOWERMENT  ~
human values into the Al governance frameworks around
design process from the Al.

start.

Guide progress in a way that empowers
. people and upholds human dignity.
b]SS Commercial in confidence
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Al is philosophy




Updated present (demo and model launched yesterday)

. You

please draw me a bowl of fruit with no bananas

Update

® ChatGPT

Here's the image of a bowl of fruit without bananas, featuring apples,

Enjoy!

b]SS Commercial in confidence



Updated present (benchmark from yesterday)

Eval Sets - GPT-4T
2024-04-09

MMMU (%) (val)

MathVista (%)

(testmini)

Al2D (%) (test)

ChartQA (%) (test)

DocVQA (%) (test)

ActivityNet (%) (test)

EgoSchema (%) (test)

b]SS Commercial in confidence

Gemini 1.0 Ultra

Gemini 1.5 Pro

Claude Opus

Text Evaluati

M GPT-40

M Gemini Ultra1.0

5.48€

on

B GPT-4T M GPT-4 (initial release 23-03-14)

60
. 480
/AN | I||

@ Llama3 400b

6.6

HumanEval (%)

‘| I||

Claude 3 Opus

B GeminiPro15

831 835
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Commercial in confidence

Thank you!

Reach out for questions or just a chat

52



Practical Examples of
Data & Al Delivery

Tim Walpole - Head of Product
and Innovation, Retail Trust

Rachel Smith — Embryology Innovation
and Al Lead, Care Fertility

b]SS Commercial in confidence
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The Retail Trust was founded in 1832 at the London
Coffee House. Our first Chairman, Thomas Helps

proclaimed:
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“Our purpose is to promote the happiness and

interests of those engaged in the trade.”

|

The Times reports the founding meeting in 1832

retailtrust.org.uk



We created

Our impact £91.1 million

in ial an nomic an nomic val
Between May 2022 social and economic and economic value

nd April 202 .
and April 2023 For every £1 invested we created £8.65
In social and economic value

ZRCHRS

’ ( managers and retail
o colleagues received

mental_ health gnd
wellbeing training

' n 17,497 37,557

counselling sessions new registered

delivered users of
retailtrust.org.uk




Retail Trust

Page 57

The financial impact on business

Rising absence and churn linked to poor employee wellbeing

IS costing employers money:

£22bn £28bn

The estimated cost of The estimated cost
staff turnover to UK of presenteeism to
employers as a result of UK employers.

poor mental health.

But, what if we could prove that investing in
employee wellbeing reduces staff turnover,
presenteeism and absenteeism, while
improving financial performance?

retailtrust.org.uk

£6bn

The estimated cost
of absenteeism to
UK employers.

A methodology that proves

there is a financial
‘return on happiness’

Source: Deloitte mental health and employers report (2022)



https://www2.deloitte.com/content/dam/Deloitte/uk/Documents/consultancy/deloitte-uk-mental-health-report-2022.pdf

Retail Trust

Page 58
. Colleagues \Wellbeing stmtegy
. Line manager 4
training and .
support PR %.906
(o) \90 H
o

We support over e
650,000 colleagues i
across 200+ UK

retailers

24-hour helpline and online support
Legal guidance
Specialist domestic abuse support
Financial aid
Critical incident support
Financial and debt management
Short-term mental health therapy
Children and young people’'s support
Retail rewards
Virtual GP

and we know that
the work we do is
having a positive

Impact.

ellbeing polic
wdevelogmenty

Together Fest wellbeing festival
Wellbeing content

Wellbeing trend®

retailtrust.org.uk

D10p Juspioul P



Retail Trust
Page 59

But, can you prove Iit?

1. How can you tell me what actually works,
which services my colleagues engaged
with and why?

2. How is this addressing churn in my
organisation and with that absenteeism
and presenteeism?

3. And, how do you reach those colleagues
who are not engaged and empower them :
to look after their health and wellbeing? —

retailtrust.org.uk



Drive wellbeing innovation, make better decisions and adapt faster

Health and Business Social
happiness impact impact

TFE’TLE Id&l.[r Home Colleagues

Benchmark Actions Campaigns Glossary Contact us

supported

Your happiness dashboard

Colleagues supported Colleagues’ health and happiness Business impact

Date range
25/02/2023 997 individual colleagues who have used the 2,698 responses from the happiness assessment and pulse This is the financial value our partnership has
Retail Trust as a percentage of your headcount surveys. This is how happy your colleagues are against the delivered calculated using our methodology
during the selected date range. industry benchmark. Higher scores indicate improved productivity based on reduced absenteeism, presenteeism
25/02/2024 and a better colleague experience. and attrition.

INGUSHTY AVErage e Industry average =—— 55.8%

More detail 0

Headcount

11,917

—N
4.6% '

0.0% 50.0% 0.0%

8.4%

997 colleagues supported

100.0% 1%

63.8% O

By increasing the number of colleagues accessing
the website by 1% you will generate £27,852 more
value.

A higher score indicates a greater business impact for
Test Retailer

Colleagues supported
methodology

Health and happiness
methodology

. Doing well! Opportunity for us to do more You're doing great! Keep going!

Our data shows that the more colleagues using the
L] Retail Trust, the happier a workforce is, improving

productivity, absenteeism, presenteeism and

attrition. Click on your actions to find out more.

Business impact
methodology

Your colleagues are more productive compared to the rest of
the industry, less likely to take sick leave and more likely to
stay in your organisation. To have even more impact, click
on your actions.

View your nsignts




Leverage the business impact of investing in happier,
healthier colleagues

Per colleague

25/02/2023 & @ ) ) ] it
Where is the financial value coming from iiter by Al

25/02/2024 = @ @Fvents @Financial aid @ Happiness assessment @Helpline @Online therapy @Retail rewards @Training @ Virtual GP @Website

£80K

== E m m] WH 4 m jm‘ j

2[]23 3 2024




Personalise your wellbeing strategy using generative Al
powered actions

Your action plan

Your personalised plan to improve the happiness and wellbeing of your colleagues

Company summary Suggested actions
V'S
Over the past four months at K Retail Trust has observed notable trends @ Career development
through various employee engagement measures, despite the absence of trend analysis
data for March 2024. The Happiness assessment reveals gender-specific changes in ©) Dealing with anxiety
employee sentiment, with males reporting improvements in several areas related to job
satisfaction and decision-making autonomy, yet expressing concerns around stress It is suggested to run a campaign on 'Dealing with anxiety' because the provided data
management and work-life balance. Females have seen gains in areas such as training indicates a decreased engagement from males in Emotional Support articles, which
and managerial relations, though there are declines noted in perceptions of fair pay and suggests an underlying issue that may not be adequately addressed.

work pressure. This mixed picture suggests a dynamic work environment where progress

in professional development and workplace relations coexists with challenges in indicalss that male-employese:at IR heve sxperionced decines el
rengur:eragon a:'\d .St;ess' Thle pr(;\./'ded mformRa "°’.‘| '.?dlca,tes tga.t no data \Illvas I:CIO 'lf’ed ability to recognize and manage stress. Anxiety often goes hand-in-hand with stress,
to °_ ren d ana ysis (_)r artl_c es of interest o,n etai 'rust s website, as well as Helpline so focusing on anxiety could indirectly help with stress management.

and financial aid services, in the aforementioned period.

It is suggested to run a campaign on 'Dealing with anxiety' because the provided data

(] Guidance for managers and leaders

These insights could imply a need for Jjj R to focus on enhancing support

systems and providing better guidance to address specific employee needs. The ] Male mental health
company has an opportunity to foster a more balanced and supportive work environment
by recognizing and nurturing the positive trends, such as increased decision-making trust [ Self-care

and improved relations with managers, while also developing strategies to mitigate the

areas of decline, particularly in fair pay perception and stress management. By aligning
these efforts with employee feedback, * can aim to maintain and elevate

the overall workplace satisfaction and well-being.

Select a date range to see your actionable insights Select an action to run
Date range . ‘ [> Run my action plan
All v

10/05/2023 &  09/05/2024




Deliver personalised campaigns delivering insights into insight
effectiveness

Campaign hits by date Total hits by campaign

25/02/2023 &  25/02/2024

2023

Campaign hits by business area Total campaign hits by channel

Briefing-note —
Visuals _-
eMail _ 103 :
Presentation [N | 81
Poster IEEE— 76

12
bulletin I— 46
I 14 o [ ] D et
DElcomms --

No Data  Head Office Other Stores Customear  Distribution .
Services Cantre 0




Showcase the social and economic impact of workplace
wellbeing programmes

area
25/0212024 = £0.5M

£1.0M

Social impact by business Social impact by region Social impact by gender

:

£0.5M £0.0M

=
17

= 2
w
£ =
a2 =
w B
z

Narth Vest
South YWest

East Midlands

East of England
Yorkshire and ...

Where is the social impact coming from? Filterby Al Social impact by age
£0.4M

@ Financial aid
@ Helpline £0.2m

@ virtual GP I I I
@ Web activity SO.0M . — | . — -

Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec: Jan Feb
2023 - 2024
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Page 65

Our ambition Is to
create systemic
change in retall by

supporting
one million
colleagues.

Join us on this journey to
transform lives for good.

retailtrust.org.uk



Retail
TRUST

1832 ONWARDS

Thank you
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o P°

Growing around the world
with Care

. Full service clinics
@ Satellite clinics

. CRGW clinics
CRGW satellites

@ Leeds

© Manchester
@ sheffield

oS ‘. Cheshire ,

® @ Nottingh
®

Tamworth

Northampton

Birmingham @

@ Madrid

Swansed . rdifs Brjstol

Woking @ Tunbridge Wells

w1 Care



17 5% 5 : f 1:6
Z In the UK 9-15% of

of the population experience
infertility globally couples will have fertility \
(WHO 1990-2012) / problems \

>4 = | | y X

approx
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Embryo Selection

i : Morphology vs Morphokinetics ‘

Can Al assist in selecting the best embryo

k‘ Cdrefel’tlhty mbjSS www.carefertility.com



Embryo selection harnessing Al

CARE Quality assured
manual annotations

Automated annotations

Trained on 63000 Ranking for live birth
embryos potential

500 million individual In use in all Care clinics

INERES

Trusted by Embryologists
. ‘ Cdrefet’tlht\/ mbjss www.carefertility.com




Can analyses 800 embryos AutomatEd embryo
simultaneously .
selection

1-2 seconds for a result

At least as good as an
experienced embryologist

Comparable to ‘best’
commercial product

Accurate/ reproducible

Saving time

www.carefertility.com



o ration to

achieve success

800 ongoing pregnancies
~270 Babies and counting

In use across Care
group since Jan 2023

> Patient expectations

G N
-

Supporting patient decisions

" o e, My
. CCI reTef tlllt"‘}/ blss www.carefertility.com



Enabling a new way of working

for embryologists, using Al and
M

Over 12000 embryos
processed .
Saving 400hrs of
200000 automated annotations embryology time.
OR
<1% needing embryologist input 53 Working days for

the group in 1 vear
e

1 o Wi
| Careﬂajl L’m bl ss www.carefertility.com



Collaboration
to achieve
success

Award Winning

Prospective

comparison... . .
O um Competitive advantage

KIDFH MA m KIDFH-AI

“ B8 International reach

N

Artificial Intelligence

. ‘ Cdrefef’tlht\/ mbjss www.carefertility.com
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b Hot Topic

REPRODUCTIVE BIOMEDICINE ONLINE

First babies conceived with (@)
automated ICSI (ICSIA)

“We developed an ICSI (ICSIA) robot to automate sperm injection

procedure with high proficiency. ICSIA was first tested in successful

trials using mouse, hamster and rabbit oocytes, and subsequently

using discarded human oocytes. Next, we conducted a clinical pilot

trial with donor oocytes which resulted in the first baby born from

automated ICSL."

Nuno Costa-Borges, Santiago Munné, Eduard Albs, Sergi Mas,

Carolina Castells, Guillem Giralt, Zhuo Lu, Charles Chau, Ménica Acacio,

Enric Mestres, Queralt Matia, Laura Marqués, Mariona Rius,

@ org/10.1016/j.rbmo.2023.05.009 Carmen Marquéz, Ivette Vanrell, Aida Pujol, Daniel Matars,
Michelle Seth-Smith. Luis Mollinedo. Gloria Calderén. JobaZhaof.

w1 Carefertility "biss

Future
Innovations
and
collaborations

for Live birth prediction

www.carefertility.com



Thank you for your attention
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Morning Break
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Discover how to adopt
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within your organisation




Matthew Mullan

Future Thinking Lead
SPARCK
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One of the greatest business challenges of our time..

Technology changes rapidly
while organisations do not.

Martec’'s Law

50% 83% 18%

of respondents believed lacked a future prioritising Al within
their organisation would focused strategy. the next 12 months.
NOT exist in 10 years
time.

"bjss * sPARCK



Auditing

Bosses of British companies said the volatility was
making it more difficult to guide markets on their
future performance

“Uncertainty is at an all-time high
and, quite rightly, | think auditors y . =
are sceptical about management it S

forecasts and whether they’ll be
achievable against that backdrop”

Over signing off accounts

Andrew Walton, UK head of audit at EY

"bjss % sPARCK



The age of disruption Yila

Brexit
(2018 - 2024)

Russia Ukraine
war
(2022) Massive
flooding
(2024)

Massive oo European gas

Protests K Trade wars crisis
(2019 - 2020) Yo (2018 - 2019)

(2022)

Record wildfire Japan 7.3
season oe o0’ E Earthquake
(2020) US Elections . (2022)
(2020 - 2024)

Colonial pipeline K 00000 ‘ ¢ China energy
cyber attack Jeeeossees o0 e e crisis

(2021) 0 ‘e (2021)

Record hurricane %cccess Suez canal
0000 .
season obstruction
(2020) o0 Israel Palestine (2021)
war

(2023-TBD) " bjSS %k SPARCK

Source: Gartner



TUNA RUPT
VICA

VUCCA
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There

forces at y
play

"bjss % sPARCK



T echnology
Institution
Demographic
Environment

Shifting values




“The greatest dangeﬁr;&
in times of turbulen '
is not the turbulen""
it is to act with
yesterday’s Ioglc

Peter Drucker



How ?

"bjss % sPARCK



r v(\;e h.ave no concept of
\F,)v : |’ct|ng with precision
at’'s going to happenin 6
12 months.” ©

Je '
sper Brodin, CEO of Ingka Group | IKEA

ft.com
h decades of forecasting habits

CEOs forced to ditc
Privately owned lkea has shed the traditional budget to focus on

‘gcenario p\ann'\ng’

"biss s SPARCK



What IS & WhatIF?

"bjss % sPARCK



Future[s]}



XN

Futures Thinking

"bjss % sPARCK



A structured approach

((' Anticipate and prepare for future possibilities

Frame action today to shape your future



Agency vs Uncertainty




=

Roadmapping

¥

Iterative
futures

R

e ot N\ A\ A

Scenario

Plans &

Forecasts Planning

9
Uncertainty

.
Source: International Futures Forum (IFF) blss * S PA R C K
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Useful Models & Concepts
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Futures Intelligence
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WEAK SIGNALS

"bjss % sPARCK



Wild Cards

The futures cone

Possible

NOW

Plausible

The Projected Future

Preferable

Preposterous

Source: https://thevoroscope.com/2017/02/24/the-futures-cone-use-and-history/



Benefits of Futures Thinking
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Top 3 Benefits

[.‘?\, Strategic space
DN Agility and resilience

Shaping preferable futures

<
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The revenue of firms with a long-
term mindset cumulatively grew on
average 47% more than other firms,
and their earnings grew 36% more.

McKinsey, 2017
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Future thinking companies out
perform the average company with
33% more profits and 200% more

growth

Rohrbeck , Technological Forecasting and Social Change, 2018
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Our approach
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Our Framework

SCANNING i
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Our principles
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~ Action orientated
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Open and democratised




How can we help you?

Exec briefings Lunch & learns Participatory
experiences
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Today’s workshop

0,:,0
*\\|'/§ /

/
) 2. Assume the role of a
< fictional automotive

5 supplier and explore the
1. Explore a implications of the
fictional scenario scenario
for an automotive
company in 2034

3. Unpack the
actions required
now
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Scan QR code
to access our
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Al Panel Session

-

Ask your question to the panel
by scanning this QR code to
going to Slido.com and using
event code BJSSAI

b]SS Commercial in confidence
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Our Al Panel

Go to slido.com and enter event code BJSSAI to ask your question

s
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Lunch

11}
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Track Experiences &
Roundtable Sessions

Green lanyards to do driving session
first followed by roundtables

Orange lanyards to do
roundtables followed by driving session

b]SS Commercial in confidence

19



Final thoughts




BJSS Al Summit - Al Readiness

Al Readiness
survey




Thank you for
attending.

Have a safe
journey home.
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